Appendix D.

Guiddinesfor Assessing Consumer and Family Participation

Applicants should have experience or track record of involving menta hedth consumers and their family
members. The gpplicant organization should have a documented history of pogitive programmatic
involvement of recipients of menta hedth services and thar family members. This involvement should
be meaningful and span dl aspects of the organization's activities as described below:

¢

Program Mission - An organization's misson should reflect the vaue of involving consumers
and family membersin order to improve outcomes.

Program Planning - Consumers and family members are involved in substantia numbersin the
conceptudization of initiatives induding identifying community needs, goas and objectives, and
innovative gpproaches. This includes participation in grant gpplication development including
budget submissions. Approaches should a so incorporate peer support methods

Training and Staffing - The aff of the organization should have substantive training in and be
familiar with consumer and family-rdated issues. Attention should be placed on gaffing the
initiative with people who are themsdalves consumers or family members. Such staff should be
paid commensurate with their work and in parity with other seff.

Informed Consent - Recipients of project services should be fully informed of the benefits and
risks of services and make a voluntary decision, without threats or coercion, to receive or reject
sarvices a any time.

Rights Protection - Consumers and family members must be fully informed of dl of their rights
under State and Federd law.

Program Administration, Governance, and Policy Determination - Consumers and family
members should be hired in key management rolesto provide project oversight and guidance.
Consumers and family members should Sit on al Boards of Directors Steering Committees and
Advisory bodies in meaningful numbers. Such members should be fully trained and
compensated for their activities.

Program Evauation - Consumers and family members should be integraly involved in designing
and carrying out dl research and program evauation activities. Thisincludes determining
research questions, designing instruments, conducting surveys and other research methods, and
andyzing data and determining conclusions. Thisincludes consumers and family members being
involved in dl submisson of journd articles. Evauation and research should aso include
consumer satisfaction and dissatisfaction measures.



