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A press release is a communication tool designed to inform the media and the public about newsworthy
developments.

Media refers to organizations and individuals that gather and distribute news and information to the public. This
includes local newspapers, radio stations, TV channels, online news sites, community blogs, and even social
media influencers who cover local events or issues.

Press releases can be a good way to promote your Communities Talk event if your goals are:
1. EXPOSURE: To have your event covered in the media; or
2. ATTENDANCE: To get on the radar of people you want to attend your event.

Developing and distributing a press release can help your organization do a few things.

e First, it allows you to Control the Narrative. Press releases allow organizations to frame their message,
ensuring key facts, tone, and context are presented accurately. This helps manage public perception and
prevent misinformation.

e Second, it could result in Media Coverage. Well-written press releases attract the attention of journalists
and editors looking to post timely, relevant stories to the community. Media placements can increase
visibility and credibility without the cost of paid advertising.

e Third, it may boost your Brand Awareness and Credibility. Announcements about partnerships or
community initiatives position an organization as active, reputable, and trustworthy in its field.

e And last, it can help you Engage Your Key Audiences. In addition to journalists, press releases can reach
partners, policymakers, and people you may want to involve in your Communities Talk events in the
future.

Once you’ve decided to issue a press release, be sure to follow these best practices.

1. Start with a Strong Headline

e Make it clear, compelling, and newsworthy. (Would you click the link to read more?)
e Use active voice and strong verbs.
e Keep it short (ideally under 70 characters).

Example: Local Teens to Lead Health Fair Discussion on Substance Use Prevention

2. Include a Subheadline (Optional but Valuable)

e Add context or a secondary detail that supports the headline.
e Expand the “why it matters” in a succinct way.

Example: High Schoolers to Discuss Safe Ways to Celebrate Prom Night
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3. Craft a Compelling Lead Paragraph

e Answer the 5 Ws: Who, What, When, Where, and Why.
e Get to the point quickly—journalists may only read the first few lines.

Example: On Saturday, September 13, community leaders, parents, and youth will gather at the Community
Center for a powerful afternoon of conversation and connection during the annual Communities Talk event.
Designed to spark dialogue around prevention of underage drinking and substance use, the event will
feature local speakers, interactive activities, and real stories from those impacted.

4. Stick to One Clear Message

e Focus on one key announcement per press release. In this case, it is likely announcing when and
where your event is happening or a key takeaway from your event, if your press release is post-
event.

e Avoid diluting impact with multiple news items or information that people can get when they come
to the event itself.

Example: The Prevention Coalition will host a Communities Talk event on October 5 to launch its new youth
mentorship program aimed at reducing underage drinking. The event will feature local leaders, student
ambassadors, and a panel discussion on how mentorship can build resilience and prevent substance use.

5. Include a Quote, Two Max

.
|

e Feature a quote from a company leader or key stakeholder.
e Keep it human, insightful, and relevant—not just promotional.

Example: “We know that prevention starts with connection,” said Jane Smith, Director of Community
Engagement at the Prevention Coalition. “This event gives our youth and families a chance to talk openly
about substance use, share their experiences, and learn how we can support each other. That’s how real
change begins.”
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6. Keep It Concise

e Aim for 300-500 words total.
e Use short paragraphs, bullet points, clear formatting, and plain language.

Example: The Youth Council will host a Communities Talk event on September 20 to raise awareness about
underage drinking.
Where: Community Center — 1234 Prevention Boulevard
Event Highlights:
e Youth panel discussion on prevention
e Free educational materials
e Family activities

7. Add a Boilerplate

e Ashort “About Us” section at the bottom.

e Summarize what your organization is, what it does, and where it operates. (This text is probably
somewhere on your website or social media channel already.)

Example: About the Prevention Coalition

The Prevention Coalition is a community-based organization dedicated to reducing substance use among
youth and families in Springfield County. Through education, outreach, and partnerships with local schools
and health providers, the coalition empowers youth to make informed choices and build a healthier future.

8. Provide Contact Info

e Include a contact name, phone number, and email address in case journalists want to follow up,
attend your event, etc.
o ldeally, your point of contact must be available to take calls/respond to emails quickly on
behalf of the organization. Don’t make your contact an Executive Director who is hard to
reach!

Example: Contact: Joe Prevention; 202-123-4567; jprevention@prevention.com

Bonus Tips:

® Include relevant links (e.g., your website, media kit).

e Attach high-resolution images if appropriate.

e Proofread thoroughly—typos hurt credibility.

e Tailor content to specific media outlets or journalists when possible.
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How to Distribute, Pitch, and Track Your Press Release

1. Send Directly to Journalists
e Research reporters at your local newspapers and TV stations who cover health, education, or
community events.
e Email the press release to these reporters.
e Use ashort, clear subject line (e.g., “Local Youth Event Tackles Underage Drinking — Sept.
20”).
e Paste the release in the body of the email (not as an attachment) and personalize your
opening message/pitch.
2. Build a Local Media List
e Identify local newspapers, radio stations, TV networks, and community newsletters.
e Include contact names, emails, and submission guidelines.
e Update the list regularly and keep it handy for future outreach.
3. Post It on Your Website or Blog
e Create a “News” or “Media” section on your organization’s website.
e Upload the press release as a blog post or downloadable file.
e Include contact info for media inquiries.
4. Leverage Social Media
e Share the press release link or key highlights on your organization’s social channels.
e Taglocal media, partners, and influencers.
e Use hashtags like #CommunitiesTalk and #PreventionWorks.
5. Follow Up
e If you don’t hear back, send a polite follow-up email or make a quick call.
e Offer interviews with youth leaders, organizers, or community stakeholders.
6. Track Coverage

e Monitor local news outlets and social media for mentions.
e Save links or screenshots of any coverage for your event report or future promotion.
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