
Tips for Creating a PSA for Your Communities 
Talk Efforts

A public service announcement (PSA) is a short, impactful message designed to inform or motivate the public 
around a specific issue. PSAs can be shared across various platforms—TV, radio, social media, websites, or 
community events—and often use storytelling, visuals, or testimonials to connect with audiences.  

A PSA can be one of the most powerful tools your organization uses to reach your community. Whether your 
goal is to educate, spark conversation, or encourage healthier choices, these tips will help you craft a message 
that is clear, engaging, and effective in preventing substance use. 

1. KNOW YOUR AUDIENCE. Decide who you want to reach (e.g., youth, parents, community leaders, etc.).
Tailor the tone, language, and visuals to resonate with that group.

2. KEEP IT SHORT AND CLEAR. Aim for 15–30 seconds if it’s video or audio-based, or a single strong image
and tagline if it’s meant for print/social media.

3. FOCUS ON ONE CORE MESSAGE. Avoid overwhelming viewers with too many facts. Instead,
emphasize one clear call to action, such as “Talk to your kids,” or “Know the signs.” Make sure any data you
include is evidence-based.

4. USE REAL STORIES. Authentic voices (community members, families, peers) resonate more than statistics
alone. Personal testimonials or lived experiences can create emotional impact.

5. HIGHLIGHT POSITIVE CHOICES. Frame the message around healthy alternatives to substance use, not
just fear. “Choose your future” or “Find your strength” often land better than scare tactics.

6. SHOW FAMILIAR VISUALS. Use imagery, language, and references that authentically reflect your
community by featuring real people and moments from your prevention work.

7. USE STRONG VISUALS AND SOUND. Attention spans are short. Make sure your PSA grabs viewers
within the first 3–5 seconds with compelling images, sounds, or headlines.

8. BACK IT UP WITH RESOURCES. Always include where people can go for help (e.g., hotlines, local clinics,
community programs, or websites). Otherwise, awareness may not translate into action. Also, make sure that
any data you include is evidence-based.

9. TEST BEFORE LAUNCH. Show the PSA to a small group from your target audience. Ask them “What do
you take away from this?” and adjust if the message isn’t clear.

10. PLAN FOR DISTRIBUTION. Think beyond TV—share on social media, YouTube, local radio, community
newsletters, and even in schools, libraries, and clinics. The best PSA is one that actually gets seen.
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